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TV commercials: the selling of Bill and Dave
by C an ad ian  P ress 

VANCOUVER -  P re ­
m ier Bill Bennett w arns 
workers to be w ary of 
the big orange m achine 
of the New D em ocratic 
P arty  in the May 5 B rit­
ish C olum bia e le ctio n  
cam paign.

And NDP Leader 
D ave B a rre tt rem in d s 
voters that h e’s fighting 
big money and a slick 
o rg a n iz a tio n  im p o rte d  
from  O ntario when he 
takes on the Social C red­
it party .

But when it comes to 
th e  p a r t i e s ’ e le c tio n  
a d v e rtis in g , th a t high- 
pow ered p o litic a l m a ­
chinery seem s as unso­
phisticated as a child's 
wind-up toy in the eyes 
o f  a S im o n  F r a s e r  
University professor.

G ary M auser, who has 
studied political m ark et­
ing, says the Socred and 
NDP television comm e- 
ricals are far behind the 
quality of advertising  of 
corporations m ark etin g  
a new product 

“ The local politicians 
a re n 't ru b es, but they 
a re n ’t far from  i t ,” says 
M auser, a business a d ­
m in istra tio n  in stru c to r 
and past president of the 
C anadian Association for 
Applied Social R esearch.

M auser says the com ­
m ercials point out the 
need for b etter m ark e t­
ing, polling and in te r­
preting techniques.

One television ad . a 
Socred pot-shot at social­
ist B arrett, shows a fat 
m an  stu g g lin g  into a 
business suit An NDP 
m essage featu res an e x ­
ploding bottle of expen­
sive wine to rem ind vot­
ers of a form er cabinet 
m inister's lavish m eals 
and expense-account liv­
ing.

A great deal of techni­

cal expertise has gone 
into the Social C redit 
ads and th e  in te n t is 
c lear, but th e ir  execu­
tio n  is  f la w e d , s a y s  
Mauser.

He points to a Socred 
ad that shows a carp en ­
ter saw ing pieces off a 
plank. The background 
voice says why the NDP 
is bad for business while 
uneven pieces of wood 
fall into a pile of saw ­
dust on the lloor.

“ T h a t  c o m m e r c i a l  
l a c k s  p u n c h , ”  s a y s  
M au ser. “ T he v isu a ls  
should back up the con­
tent of the voice over. In 
that com m ercial the two 
have no connection."

To be effective, says 
M auser, a com m ercial's 
m e s s a g e  m u s t  b e  
grasped easily  even by 
i l l i t e r a t e s ,  b u t h a v e  
enough depth not to bore 
frequent view ers.

A tall o rd er, he says, 
but p o ssib le  w ith th e  
right m a rk e t re se a rc h  
and intelligent in terpre­
tation of opinion polls.

T h e  S o c r e d s  h a v e  
hired som e high-powered 
pollsters, he say s, but 
they lack the expertise 
to u s e  p r o p e r l y  th e  
advice they get.

Steve V rlak. who orga­
nized the Socred central 
m edia c a m p a ig n , e s t i ­
m a t e s  i t s  c o s t  a t  
$750,000 He says ideas 
are arriv ed  at by com ­
mittee and produced by 
a v a r i e t y  o f  p e o p le . 
Vrlak and his agency. 
Vrlak Robinson A dver­
tising. screen the final 
product.

S o r e n  B e c h .  N D P  
cam paign co-ordinator, 
says the p arty  is spend­
ing $450,000 on its c am ­
paign Bech w rote most 
of tne com m ercials him ­
self an d  u se d  a local

agency, G riffiths Gibson 
Productions.

B o th  s a y  t h e r e  is  
heavy em phasis on tele­
vision advertising, with 
decreasing weight on r a ­
dio, p rin t a n d  le a fle t 
cam paigns.

M auser says the NDP 
are b etter at execution 
th a n  t h e  S o c r e d s .  
although th eir com m er­
c i a l s  m ig h t  a p p e a r  
slightly less polished.

He points to an ad of a 
type he calls "P ep si gen­
eratio n .’’ It flashes on a 
num ber of sm iling peo­
ple who are busy w ork­
ing a t a v ariety  of jobs. 
In th e  b a c k g ro u n d , a 
chorus is singing: "You 
and m e and the N D P."

T h e  c o m m e r c i a l  
doesn’t delve into party

NURSERIES
FINAL CLEARANCE

Bring Your Shovel. Dig Your Own! 
SATURDAY & SUNDAY 

10 a.m. to 5 p.m.
Be There to Save SSS 

1Vj Miles Chief Lake Road
962-8500

lOl lSTS tilth ov*nu« ponct gcorg* b.e
i i  < i r » u i »

M2 2f771 ltd.

E N E R G Y  EFFICIENT HOUSING
THE HOMES OF 

THE FUTURE
Let us design and plan your home of the future:

562-2977

The new technology of ener­
gy e ff ic ie n t co n s tru c tio n  
could save you up to 80% in 
your energy costs.

f t
HLfDAC

Suppliers of plans for the Prince George R2000 home.

FOSTER HOME 
REQUIRED

A young 17 year old girl with a young baby requites 
a Foster Home where she can develop her semi-in- 
dependence in a supportive and nurturing environ­
ment She would require room and board, plus 
some assistance with life skills and baby care 
Young girl is very artistic but is easily discour.iged 
and contused about her career goals Support ser­
vices through the local Ministry office will continue 

• while the child is in Foster Home

The parent(s) should have knowledge ot and an interest 
in working hard to motivate teenagers

Experience with raising young children and or early 
childhood education background would be an asset

For more information call:
Gail Henderson 
or Tod Eberle
Ministry ol Human Resources
Box 830 Vanderhoof, B C
Tel 567-2234. Box 820 Vanderhoof. V0J 3A0

F o s t e r  P a r e n t s
sharing the care o f growing.

policy o r  d isc u ss  any 
e l e c t i o n  i s s u e s ,  b u t 
M auser says th a t’s not 
the purpose o f a 30-sec­
ond television spot. It is 
s u p p o s e d  to c r e a te  a 
mood, define an issue or 
stim ulate  interest.

B ech sa y s  po licy  is 
b a rely  touched in the 
NDP television ads. In­
stead, the party printed 
750,000 brochures which 
outline the central p lat­
form.

F ree-tim e appearances 
on t h e  CBC a r e  a n

exception, because their 
length allows m ore dis­
cussion of issues. The 
S o cred s have e ig h t of 
th ese  15-m inute sp o ts , 
the N D P six. a n d  th e  
L iberals one.

F ree  ads on CBC radio 
a re  divided in sim ila r  
proportions.

As for the rash  of neg­
ative com m ercials both 
p a rtie s  produced early  
in the cam paign (m ost 
have now been replaced 
with m ore positive m ess­
a g es), M auser says they

are  fa ir g am e in an elec­
tion.

In the c u rre n t political 
atm osphere w here th ere  
is a la r g e  n u m b e r of 
u n d e c id e d  v o te rs  a n d  
voters who a re  d isa tis­
fied with th e  p arty  in 
power, it’s good stra teg y  
tor the NDP to point out 
Socred faults.

At th e  s a m e  t i m e ,  
most people vote on the 
basis of who they don’t 
want in pow er, he sa id .

so th e  S o c re d s  h a v e  
s o m e th in g  to g ain  by 
criticizing the NDP.

V rla k  s a y s  n e g a tiv e  
m essag es in po liticalr- 
k ersercials have becom e 
acceptable. But he adds 
that the points chosen 
have to be defensible.

B ech. sa id  th e  N D P  
ads a re  not p o t-sh o ts, 
but a tta ck s on the S o cr­
eds’ record.

He says h e ’s not con­
vinced television ad s a re

as im portant in an elec­
tion cam p aig n  as they 
a r e  m a d e  o u t to b e . 
They rein fo rce  options 
a lre ad y  held and m ay 
sw ay a sm all num ber of 
people, Bech says.

M auser sa y s television 
cam paigns a re  basically 
p re a c h in g  to  th e  c o n ­
v erted . T heir m ain pur­
pose is to keep up the 
sp irits  of p a rty  w orkers 
and activate latent dis­
positions.

He sa y s  an in te n se , 
b ig-budget a d v e rtis in g  
c a m p a ig n  m ight sw av 
five p e r cent of unde­
cided voters — and five 
per cent in an election 
as close as this one is 
e x p e c te d  to be co u ld  
m ake all the difference.

C ?  P A R T N E R S

P E O P L E  B U S IN E S S

SEED 
FOR SALE 

Q Q Q F A R M S

BONANZA BARLEY
Reg No 1 and Certified

KLONDIKE BARLEY
Reg No 1 and Certified

DIAMOND BARLEY*
Certified

Box 485, Stony Plain, 
Alberta, TOE 2G0 

Don Miskey,
963 7701

R O O M  A N D  B O A R D

The Ministry of Human Resources re­
qu ires  hom es tha t are ab le  to take in 
semi-independent teenagers aged 17 and 
18 years old on a room and board basis. 
Interested persons please call Nancy 
Thompson or Dianne Bourne Ministry of 
Human Resources, Southeast Office 564- 
6461

F o s t e r  P a r e n t s
sharing the care o f growing.

O N  S A L E  O N E  W E E K  O N L Y

S e l l i n g  t h r o u g h  S a t u r d a y ,  M a y  7 e  Q u a n t i t i e s  L a s t .

C O N V E N T I O N  A

■  s p e c i a l  

W  O N L Y ............ $ 9 4 5
Installation & pst extra

SEE US AT BOOTH NO. 16  AT 
THE CONVENTION

T & S COMMUNICATIONS
a ls o  N o rth la n d  C o m m u n ic a tio n s  In  T e rra ce  2 1 6 5  O gilvie St.

A U T H O R IZ E D  D E A L E R  F O R

I D L A N  D

Model 70-3490B 80 channels 
synthesized 136-174 Mhz 50-30 
watts
S Y N T E C H  o p t io n s  ca n  be 
ordered now or retrofitted to radio 
at later date

S y l v a n i a  V id e o  C a s s e t t e  R e c o r d e r  a s  o u r  B u y  o l  t h e  W e e k  p r o v e s  y o u  

c a n  g e t  a d v a n c e d  f e a t u r e s  a t  a  r e a s o n a b l e  p r ic e  w i t h o u t  c o m p r o ­

m i s i n g  o n  p e r f o r m a n c e .

•  C u e /R e v ie w , S t i l l  F r a m e ,  P ic tu r e  S e a r c h

•  C o m p le t e  e le c t r o n i c  f u n c t i o n  D i s p l a y  •  A u to  R e w in d  •  L ig h t  E d i t i n g

•  1 2 - p o s it io n  E le c t r o n ic  T u n e r  O n e  T o u c h  R e c o r d

•  2  W e e k  P r o g r a m m a b le  T im e r  •  8  H o u r  R e c o r d

•  W ir e d  R e m o te  ( c u e / r e v ie w ,  p a u s e / s t i l l ,  f a s t  f o r w a r d ,  s lo w  m o t i o n  

f r a m e  b y  f r a m e  a d v a n c e )

B U Y  O F  T H E  W E E K  P R I C E

M A JO R  APPLIANCES

O U R  F U R N IT U R E  8c A P P L IA N C E  S A LE  S T A R T S  S A T U R D A Y !
W hatever ch o ice you m a k e  In d e c o ratin g  your h o m e or Just 
o n e  room , W oodw ard's h a s  th e  furnishings, a p p lia n c e s  a n d  
a c c e s s o rie s  to h e lp  you g e t th ere , o n  sa le  now) We'll m a k e  th e  
m o st ol your p la n s  a n d  give y o u  the m o st <6> your riioney. * . w  * {.
B ecause w ith your id e a s  a n d  W oodw ard's se lectio n , you c a n  "v %  •
h a v e  th e  beautiful th in g s a t  p ric e s  you c a n  a l lo r d ... nowl 

PERSONAL SHOPPING ONLY. NO PHONE, MAIL OR C.O.D. ORDERS. T h e  S to re  T h a t  H a s  I t  A l l !
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