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TV commercials: the selling of Bill and Dave

by Canadian Press

VANCOUVER — Pre-
mier Bill Bennett warns
workers to be wary of
the big orange machine
of the New Democratic
Party in the May 5 Brit-
ish Columbia election
campaign.

And NDP Leader
Dave Barrett reminds
voters that he's fighting
big money and a slick
organization imported
from Ontario when he
takes on the Social Cred-
it party.

But when it comes to
the parties’ election
advertising, that high-
powered political ma-
chinery seems as unso-
phisticated as a child's
wind-up toy in the eyes
of a Simon Fraser
University professor.

Gary Mauser, who has
studied political market-
ing, says the Socred and
NDP television comme-
ricals are far behind the
quality of advertising of
corporations marketing
a new product

“The local politicians
aren’t rubes, but they
aren’t far from it,” says
Mauser, a business ad-
ministration instructor
and past president of the
Canadian Association for
Applied Social Research.

Mauser says the com-
mercials point out the
need for better market-
ing, polling and inter-
preting techniques.

One television ad, a
Socred pot-shot at social-
ist Barrett, shows a fat
man stuggling into a
business suit. An NDP
message features an ex-
ploding bottle of ¢xpen-
sive wine to remind vot-
ers of a former cabinet
minister's lavish meals
and expense-account liv-
ing.

A great deal of techni-

cal expertise has gone
into the Social Credit
ads and the intent is
clear, but their execu-
tion is flawed, says
Mauser.

He points to a Socred
ad that shows a carpen-
ter sawing pieces off a
plank. The background
voice says why the NDP
is bad for business while
uneven pieces of wood
fall into a pile of saw-
dust on the floor.

‘“That commercial
lacks punch,’’ says
Mauser. ‘‘The visuals
should back up the con-
tent of the voice over. In
that commercial the two
have no connection.”

To be effective, says
Mauser, a commercial's
message must be
grasped easily even by
illiterates, but have
enough depth not to bore
frequent viewers.

A tall order, he says,'

but possible with the
right market research
and intelligent interpre-
tation of opinion polls.

The Socreds have
hired some high-powered
pollsters, he says, but
they lack the expertise
to use properly the
advice they get.

Steve Vrlak, who orga-
nized the Socred central
media campaign, esti-
mates its cost at
$750,000. He says ideas
are arrived at by com-
mittee and produced by
a variety of people.
Vrlak and his agency,
Vrlak Robinson Adver-
tising, screen the final
product.

Soren Bech, NDP
campaign co-ordinator,
says the party is spend-
ing $450,000 on its cam-
paign. Bech wrote most
of the commercials him-
self and used a local
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Both say there is
heavy emphasis on tele-
vision advertising, with
decreasing weight on ra-
dio, print and leaflet
campaigns.

Mauser says the NDP
are better at execution
than the Socreds,
although their commer-
cials might appear
slightly less polished.

He points to an ad of a
type he calls **Pepsi gen-
eration.”” It flashes on a
number of smiling peo-
ple who are busy work-
ing at a variety of jobs.
In the background, a
chorus is singing: ‘‘You
and me and the NDP."”

The commercial
doesn’t delve into party
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policy or discuss any
election issues, but
Mauser says that's not
the purpose of a 30-sec-
ond television spot. It is
supposed to create a
mood, define an issue or
stimulate interest.

Bech says policy is
barely touched in the
NDP television ads. In-
stead, the party printed
750,000 brochures which
outline the central plat-
form.

Free-time appearances
on the CBC are an

exception, because their

length allows more dis--

cussion of issues. The
Socreds have eight of
these 15-minute spots,
the NDP six, and the
Liberals one.

Free ads on CBC radio
are divided in similar
proportions.

As for the rash of neg-
ative commercials both
parties produced early
in the campaign (most
have now been replaced
with more positive mess-
ages), Mauser says they
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The Ministry of Human Resources re-
quires homes that are able to take in
semi-independent teenagers aged 17 and
18 years old on a room and board basis.
Interested persons please call Nancy
Thompson or Dianne Bourne Ministry of
Human Resources, Southeast Office 564-

6461
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are fair game in an elec-
tion.

In the current political
atmosphere where there
is a large number of
undecided voters and
voters who are disatis-
fied with the party in
?ower it's good strategy

the NDP to point out
Socred faults.

At the same time,
most people vote on the
basis of who they don't
want in power, he said,

so the Socreds have
something to gain by
criticizing the NDP.

Vrlak says negative
messages in politicalr-
kersercials have become
acceptable. But he adds
that the points chosen
have to be defensible.

Bech, said the NDP
ads are not pot-shots,
but attacks on the Socr-
eds’ record.

He says he's not con-
vinced television ads are

as important in an elec-
tion campaign as they
are made out to be.
They reinforce options
already held and may
sway a small number of
people, Bech says.

Mauser says television
campaigns are basically
preaching to the con-
verted. Their main pur-
pose is to keep up the
spirits of party workers
and activate latent dis-
positions.

He says an intense,
big-budget advertising
campaign might sway
five per cent of und-
cided voters — and five
per cent in an election
as close as this one is
expected to be could
make all the difference.
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Sylvania Video Cassette Recorder as our Buy of the Week proves you
can get advanced features at a reasonable price without compro-
mising on performance.
e Cue/Review, Still Frame, Picture Search
¢ Complete electronic function Display ® Auto Rewind @ Light Editing
® 12-position Electronic Tuner One Touch Record
® 2 Week Programmable Timer e 8 Hour Record
® Wired Remote (cue/review, pause/still, fast forward, slow motion
frame by frame advance)
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