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TALK-SHOW THRONE

O p ra h 's  go t D onahue on run
when local ratings determine 
advertising rates, Donahue ran a 
week of shows that were taped in 
the Soviet Union and made a seri­
ous attempt to examine U.S. and 
Soviet perceptions of each other.

Oprah, however, got big ratings 
and publicity when the show origi­
nated from Cumming, Ga., where 
Winfrey, who is black, confronted 
an all-white audience of 100 re­
sidents of Forsyth County, where 
no blacks live.

“I think that show was the differ­
ence in pushing her into superstar­
dom,” King said. “People weren’t 
all that familiar with who she was. 
The show really built from that 
day on. It just really became a 
phenomenon.”

Winfrey, nominated for an 
Academy Award for her supporting 
role in The Color Purple, is antici­
pating a move to prime time, in an 
ABC sitcom produced by King 
World. She still will do the talk 
show.

ABC has ordered 13 episodes, but 
the show is not on the fall sched­
ule, because “Winfrey didn’t think 
the pilot was good enough, King 
said. It could make its debut mid­
season.

111 by KATHRYN BAKER 
>IEW YORK (AP) -  After 20 

yfars on television, Phil Donahue 
is being challenged for the daytime 
talk-show throne by Oprah Win- 
fcfey, whose show has been syndi­
cated across North America.lesS 
than a year but is dwarfing Dona- 
htifc in the ratings.

The Oprah Winfrey Show made 
ifcTdebut in September. By Febru­
ary, it ranked third of more than 
40p syndicaied programs. Donahue 
was 10th, up a notch from the year 
before.

In New York, Los Angeles and 
Atlanta, the three biggest out t)f 
ab&ut 40 TV markets where the 
slijws are head-to-head, Oprah out­
rages Donahue by a wide margin.

Jhe most recent A. C. Nielsen 
Co. ratings available for syndi­
cated shows report that Winfrey 
had an average 10.7 rating for Feb­
ruary compared with Donahue’s 
7.9. Winfrey’s victory came even 
though her £how was seen in more 
than half the markets in the morn­
ing when audience levels are low­
er;

By this fall, the show will air 
almost exclusively in the after- 
nobn, so the ratings are expected 
to'be even higher.

Michael King, president of King 
Wqrld, the syndicator of Winfrey’s 
shj)w as well as the top-rated 
Wheel of Fortune and Jeopardy, 
says advertisers buying time on 
Oprah in markets where it will be 
on:, in the afternoon this fall have 
been guaranteed a record 14.0 rat­
ing.

The rating is a percentage of 
households using television in the 
markets where the shows air.

|‘Oprah’s a natural,” King said 
in a telephone interview from Los 
Aiigeles. “Not to knock Phil, but 
he’s been around 20 years. . . . 
YOu just didn’t go up against Dona- 

But he’s not unbeatable any 
more.
J “It’s not that Donahue’s so bad, 

because he’s not. His show’s been 
\tery successful for a long time. I 
tjhink we all get peaks and valleys, 
ind I think the best is behind Do­
nahue. He’s still got h'is audience. 
I he’s bringing people to television 
i nd helping the whole industry.” 

“She’s doing phenomenally well, 
i jat is true,” said Donahue spokes­
man Penny Rotheiser in a tele­
phone interview. “With that, some 
people have assumed that means 
Donahue is down. That is not the 
case. The truth is, we’re doing bet- 
telr than we’ve ever done, so 
there’s obviously room for both.”

WINFREYDONAHUE

The Chicago-based Oprah is seen TV in Denver said last week the 
in about 145 markets. Donahue, station was dropping Donahue this 
which moved from Chicago to New • fall because of its sexual content. 
York in 1985, is seen in more than But Tom Shannon, head of sales 
200. for Multimedia Entertainment,

Donahue was recently dropped which syndicates Donahue, said 
due to low ratings by his former the show was moved to another 
home station in Chicago, WBBM- station “because of business con- 
TV. He has been picked up by siderations” and that content never 
WFLD. came up.

Both shows feature audience in- During the February “sweeps,” 
volvement. Winfrey tackles such 
subjects as phobias.and wijl dis­
putes.

Donahue’s topics are similar, but 
he is sometimes criticized and of­
ten satirized for featuring guests 
with uncommon sexual orienta­
tions.

The program director at KCNC-
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To Sears Dad’s No. 1 Flyer in Tues­
day's paper:
Page 9 - The "Azzaro" grooming on 
the Go gift with purchase is not 
available. It has been substituted 
with a Azzaro shampoo gift (a 
$26.50 value).
Page 18 - Superba bath coordi­
nates .. . Superba Sway Curtain 
No. 31885 is no longer available.
Page 28 • Feature price for Wea- 
therbeater Latex Flat Exterior paint 
is incorrectly priced at Sears Reg. 
31.99, S.ale 15.99. Should read: 
Sears Reg. 33.99, Sale 16.99.
Sears apologizes for any inconvenience 
caused our customers.

We Are Now Open:
M o n d a y  -  F r id a y  8  a .m .  - 5  p . m .  

S a t u r d a y  9  a .m .  - 2  p . m .

E r n ie  S c h m id t  a n d  B o b  M a d i l l  a r e  

lo o k in q  f o r w a r d  t o  c o n t in u in g  t h e i r  

f r i e n d ly  &  p r o f e s s io n a l  s e r v ic e  a t

REED STENHOUSE LTD

I M P O R T A N T  N O T I C E

I f  t h e r e  i s  a  d i s r u p t i o n  o f  n o r m a l  p o s t a l  

s e r v i c e s  a t  t h e  t i m e  t h i s  n o t i c e  a p p e a r s ,  C a n a d a  

P o s t  w i l l  c o n t i n u e  t o  p i c k  u p  a n d  d e l i v e r  m a i l  a s  

f o l l o w s :

M a i l  w i l l  b e  d e l i v e r e d  d a i l y  t o  a l l  b u s i n e s s  

a r e a s ,  a n d  a t  l e a s t  t w i c e  w e e k l y  t o  r e s i d e n t i a l  

a r e a s .

W e  m a y  h a v e  t o  c l o s e  s o m e  s t r e e t  l e t t e r  b o x e s ,  

b u t  y o u  m a y  d e p o s i t  y o u r  m a i l  a t  t h e  n e a r e s t  P o s t -  

O f f i c e  o r  a t  a n y  m a i l b o x  i n  a  m a j o r  s h o p p i n g  a r e a  

o r  b u s i n e s s  a r e a .

T h e  C o r p o r a t i o n  u r g e s  i t s  c u s t o m e r s  t o  c o n ­

t i n u e  u s i n g  p o s t a l  c o d e s  s o  t h a t  i t  c a n  p r o c e s s  t h e  

m a i l  e f f i c i e n t l y  d u r i n g  t h i s  e m e r g e n c y .

W e  r e g r e t  a n y  i n c o n v e n i e n c e  t h e  d i s r u p t i o n  

m a y  c a u s e ,  a n d  c o u n t  o n  y o u r  s u p p o r t .

Rainchecks, with coupons, wifl be honoured at 
participating Petro-Canada service stations or 
6 u l f  branded stations in Western Canada up to 
and includingjuly 15,1987, or while supplies last.

W e  k n o w  h o w  i m p o r t a n t  t h e  m a i l  is t o  y o u .

C A N A D A  P O S T  C O R P O R A T I O N
K E E P I N G  Y O U R  M A I L  M O V I N G . \

Sponsor and Oiganeer 
Olympic 'Rich Relay 
XV Olympic Winter Gam

PEUKKMMM*
‘Gulf Canada Corporation 
trademark. Petro-Canada Inc. •Official Mart® Canadian ov»p« 
registered user

■Marque de commerce de 
i n  IM PalroCanadi hu - Trademark


