TALK-SHOW THRONE

Oprah’s

' py KATHRYN BAKER

NEW YORK (AP) — After 20
yéars on television, Phil Donahue
is’being challenged for the daytime
talk-show throne by Oprah Win-
fréy, whose show has been syndi-
cé|tfed across North America.les$
than a year but is dwarfing Dona-
hGé in the ratings.

r’{he Oprah Winfrey Show made
its debut in September. By Febru-
ary, it ranked third of more than
4(3 syndicated programs. Donahue
was 10th, up a notch from the yéar

re.
fn New York, Los Angeles and

Atfanta, the three biggest out of

about 40 TV, markets where the

shws are head-to-head, Oprah out-
_ rates Donahue by a wide margin.
fhe most recent A. C. Nielsen

Co. ratings available for syndi-

cated shows report that Winfrey

had an average 10.7 rating for Feb-
ruary compared with Donahue’s

7.9. Winfrey’s victory came even

though her show was seen in more
_ than half the markets in the morn-
ing when audience levels are low-
er;

By this fall, the show will air
almost exclusively in the after-
no}m, so the ratings are expected
to be even higher.

Michael King, president of King
Warld, the syndicator of Winfrey’s
show as well as the top-rated
Wheel of Fortune and Jeopardy,
says advertisers buying time on
Oprah in markets where it will be
on!in the afternoon this fall have
beén guaranteed a record 14.0 rat-
ing.

The rating is a percentage of
households using television in the
markets where the shows air.

{‘Oprah’s a natural,” King said
in/a telephone interview from Los
Angeles. “Not to knock Phil, but
he’s been around 20 years. . ..

u just didn’t go up against Dona-
. But he’s not unbeatable any
ore.
“It’s not that Donahue’s so bad,
yecause he’s not. His show’s been
ry successful for a long time. I
ink we all get peaks and valleys,
and I think the best is behind Do-
hue. He's still got his audience.
he’s bringing people to television
nd helping the whole industry.”
“‘She’s doing phenomenally. well,
at is true,” said Donahue spokes-
man Penny Rotheiser in a tele-
pl;one interview. “With that, some
people have assumed that means
Donahue is down. That is not the
" case. The truth is, we’re doing bet-
tef than we've ever done,’so
thfre's obviously room for both.”
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DONAHUE

The Chicago-based Oprah is seen
in about 145 markets. Donahue,

which moved from Chicago to New" -

York in 1985, is seen in more than
200.

Donahue was recently dropped
due to low ratings by his former
home station in Chicago, WBBM-
TV. He has been picked up by
WFLD. ;

Both shows feature audience in-
volvement. Winfrey tackles such
subjects as phobias.and will dis-
putes.

Donahue’s topics are similar, but
he is sometimes criticized and of-
ten satirized for featuring guests
with uncommon sexual orienta-
tions.

The program director at KCNC-

got Donahue

WINFREY °

TV in Denver said last week the
station was dropping Donahue this
fall because of its sexual content.
But Tom Shannon, head of sales
for Multimedia Entertainment,
which syndicates Donahue, said
the show was moved to another
station ‘“because of business con-
siderations’” and that content never
came up. i

During the February ‘sweeps,”

when local ratings determine
advertising rates, Donahue ran a
week of shows that were taped in
the Soviet Union and made a seri-
ous attempt to examine U.S. and
Soviet perceptions of each other.

Oprah, however, got big ratings
and publicity when the show origi-
nated from Cumming, Ga., where
Winfrey, who is black, confronted
an all-white audience of 100 re-
sidents of Forsyth County, where
no blacks live. :

I think that show was the differ-
ence in pushing her into superstar-
dom,” King said. ‘‘People weren’t
all that familiar with who she was.
The show really built from that
day on. It just really became a
phenomenon.”

Winfrey, nominated for an
Academy Award for her supporting
role in The Color Purple, is antici-
pating a move to prime time, in an
ABC sitcom produced by King
“}I‘orld. She still will do the talk
show.

ABC has ordered 13 episodes, but ~

the show is not on the fall sched-
ule, because Winfrey didn’t think
the pilot was good enough, King
said. It could make its debut mid-
season. <
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AD CORRECTION

To Sears Dad's No. 1 Flyer in Tues-
day's paper: : !

Page 9 - The “Azzaro” grooming on
the Go gift with purchase is not
available. It has been substituted
with ‘a Azzaro shampoo gift (a
$26.50 value).

Page 18 - Superba bath coordi-
nates ... Superba Sway Curtain
No. 31885 is no longer available.

Page 28 - Feature price for Wea-
therbeater Latex Flat Exterior paint
is incorrectly priced at Sears Reg.
31.99, Sale 15.99. Should read:
Sears Reg. 33.99, Sale 16.99.

Sears apologizes for any inconvenience
caused our customers.

1505 - 3rd Ave..

Announcement

ERNIE SCHMIDT INC.
INSURANCE

are pleased to announce
that they have joined

REED STENHOUSE LTD.
as of June 1, 1987

We Are Now Open:
Monday - Friday 8 am. - 5 p.m.
Saturday 9 a.m. - 2 p.m.

Ernie Schrnidt and Bob Madill are
looking forward to continuing their
friendly & professional service at

REED STENHOUSE LTD..

563-1761 |

 follows:

0

at

B S R I
Vil e

areas.

(Se—r——

[moms B o o a2 S RF RS S A AL ]

- m—————————————y

IMPORTANT NOTICE

C e

If there is a disruption of normal postal
services at the time this notice appears, Canada
Post will continue to pick up and deliver mail as.

Mail will be delivered daily to all business
areas, and at least twice weekly to residential

We may have to close some street letter boxes,
but you may deposit your mail at the nearest Post-—
Office or at any mailbox in a major shopping area
or business area.
- The Corporation urges its customers to con-
tinue using postal codes so that it can process the
mail efficiently during this emergency.

We regret any inconvenience the disruption
may cause, and count on your support. -

We know how important the mail is to you.

CANADA POST CORPORATION

KEEPING YOUR MAIL MOVING..

The Prince George Citizen — Wednesday, June 17, 1987 — 9.

The CLASSIC
GOBLET

Our Classic
Goblets have
been so popular,
some of our dealers
had to give you a
Raincheck.

But don’t worry. The extended time period will
allow more stock to be delivered to stations to
fulfill orders. And now you have until July 15,
1987 to bring in your raincheck with glass coupon.

Rainchecks, with coupons, will also be honoured
by every participating dealer. So you're free to pick
up your Classic Goblets wherever it’s convenient.
Even though stock may be in short supply in some _
areas, it won’t be long before you have a lasting

memory of the XV Olympic Winter Games —your
own collection of Classic Goblets. Thanks for your
patience. And thank you for sharing the flame.
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