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Young 
Guns 

shoots 
to top

HOLLYWOOD (AP) -  The 
western shoot-‘em-up Young 
Guns, featuring the offspring of 
famous movie veterans, topped 
the weekly U.S. box-office tally, 
and the controversy surrounding 
The Last Temptation of Christ 
proved irresistible.

Young Guns, featuring Martin 
Sheen’s sons Charlie Sheen and 
Emilio Estevez and Donald Su­
therland’s son Kiefer, was No. 1 
in its first week with a IT-mil­
lion US take, ending the two- 
week box office reign of .Cock­
tail.

Cocktail, a love story with a 
twist, starring top-gun bar­
tender Tom Cruise, dropped to 
second with $6.2 million, fol­
lowed by Die Hard in third, A 
Fish Called Wanda in fourth 
and Who Framed Roger Rabbit 
in fifth.

Tucker: The Man and His 
Dream, which opened Friday on 
720 screens — about one-half the 
number of screens showing 
Young Guns — was sixth in the 
box office sweepstakes with a 
$3.7-million take.

The controversy around The 
Last Temptation of Christ, a fic­
tional account on the life of Je­
sus that some Christians have 
called blasphemous, was a box- 
office bonanza for Universal.

The movie played to sold-out 
crowds in seven U.S. cities and 
two in Canada, taking in an 
average $44,579 a screen for a 
threê lay total of $401,211.

B O O K  C H R O N IC L E S  H A R D S H IP S

Arctic oil quest a long one

E n d i n g s  

m o r e  t h a n  

D i c k e n s  

i m a g i n e d
OTTAWA (CP) -  Even Charles 

Dickens, who got paid by the word, 
would have paled at the prospect 
of creating 700 endings to his unfin­
ished novel The Mystery of Edwin 
Drood.

And playwright Rupert Holmes, 
whose musical Drood! is touring 
North America, admits he wouldn’t 
want to face the task again.

“It was the hardest I’ve ever 
worked and it was the most fun 
I’ve ever had, creatively that is,” 
said Holmes, a prolific composer 
and singer known for his songs 
Him, The Pina Colada Song and 
You Got It All.

Drood! is his first musical. It 
swept the Tony awards after it 
opened on Broadway in 1985.

It’s a play-within-a-play about an 
1890s British music hall troupe 
staging The Mystery of Edwin 
Drood. When the cast comes to the 
end of what Dickens wrote — he 
died in 1869 before he finished it — 
they turn to the audience to finish 
the story.

Audiences in Ottawa got a 
chance last week, as Torontonians 
will this week in the only other Ca­
nadian stop, to vote on who the 
mysterious detective is, who the 
two lovers are and who killed 
Edwin Drood.

There are nine murderers’ con­
fessions, five detectives’ scenarios 
and 36 combinations of lovers — all 
with different scripts and songs.

“Someone worked it out who did 
probability and statistics and said 
there are over 700 different combi­
nations possible,” Holmes said in a 
telephone interview from New 
York.

Even after three years, there are 
endings he hasn’t seen yet.

“I still have this nightmare that 
some night there’s going to be 
some ending I didn’t take into 
account and I’m going to be watch­
ing and the cast will say ‘Rupert’s 
in row seven.’”

Some characters get picked as 
the murderer more often than oth­
ers. Since Jean Stapleton, best 
known as Edith Bunker on the tele­
vision sitcom All in the Family, be­
gan playing the opium-pushing 
prostitute Princess Puffer, she’s 
very rarely been chosen.

“She’s so lovable that no one can 
envision her being a murderer, but 
that’s one of my favorite confes­
sions,” Holmes said.

And yes, the cast does scrupul­
ously follow how the audience 
votes, if only for their own sake, he 
said. Most performers go on auto­
matic pilot after they’ve been 
doing a show for months. But with 
Drood!, they never know whether 
they’re going to be a hero, a villain 
or a lover that night.

“Sometimes, if you’re not chosen 
for a month or so, you get out of 
practice and suddenly you’re cho­
sen.”

Holmes said.the actors and ac­
tresses compete to see who will be 
picked as murderer. During the 
Broadway run, the character Hele­
na Landless, a mysterious woman 
from Ceylon, suddenly began to be 
chosen every night. The producers 
were scratching their heads until 
they discovered she was slipping 
the carving knife up her sleeve 
during the dinner scene.

• »

by STEVE MERTL 
The Canadian Press

The lure of the Canadian North 
has historically had two common 
meanings: a magnet for rugged in­
dividualists, and a black hole suck­
ing in millions of Canadian tax dol­
lars for a dream of an Arctic 
empire.

In the new book Quest, journalist 
Tom Kennedy describes one com­
pany’s two-decade push for riches 
beneath the frozen Arctic Islands 
and the ice-bound sea.

The book gives some idea of the 
attraction the region has held for 
Canada, but don’t look for the big 
picture here. This somewhat jum­
bled chronicle isn’t a primer on the 
North for the uninitiated.

Kennedy, a veteran Calgary 
energy writer who knows the play­
ers and has seen the places he des­
cribes, charts the fitful rise of Pa- 
narctic Oils Ltd.

Despite its pretensions, the Cal­
gary-based company never rose 
much beyond a wildcatting explo­
ration company and never rivalled 
that other darling of the North, 
Dome Petroleum Ltd., because it 
had no production base outside the 
Arctic.

Yet for several years Panarctic 
was the dominant presence in the 
eastern Arctic.

Co-founders Eric Connelly and 
Cam Sproule, and later president 
Charles Hetherington, spent much 
of .their time prying exploration 
capital out of international inves­
tors, but they were unable to pro­
duce a commercially successful oil 
or gas well.

Lavish junkets to Panarctic’s 
northern drilling sites were laid on 
to impress politicians, prospective 
investors and favored journalists.

But woe betide the uninvited — 
especially women, whose presence 
at company facilities in the North 
was a sore point with Hethering­
ton, Kennedy says.

He describes how an enterprising 
newspaper reporter named Pat 
Carney wangled her way uninvited 
to one of Panarctic’s well sites —

only to be confined in a supervi­
sor’s quarters on Hetherington’s 
orders until the next flight out.

Carney apparently didn’t hold 
the episode against Panarctic when 
years later, as federal energy min­
ister, she supported the company’s 
only real oil shipment in 1985.

Hetherington even managed to 
turn disaster into a public relations 
bonanza when an exploration well 
on King Christian Island blew out 
in 1970, Panarctic’s second blowout 
in as many strikes in the environ­
mentally sensitive region.

During the months it took to 
tame the wild gas well, Hethering­
ton brought a procession of awed 
visitors to see the screaming, flam­
ing torch, which was visible for 
more than 160 ki;bmatres. The 80- 
metre-high flarelws potent evi­
dence for Panarctic’s argument 
that the Arctic islands were the fu­
ture of Canada’s energy industry.

Like their better known contem­
poraries and sometime rivals — 
Dome’s (Smilin’) Jack Gallagher 
and Bill Richards — Sproule and 
Hetherington had a genius for win­
ning lucrative tax breaks from 
Ottawa.

By the mid-1970s, taxpayers 
wound up paying sometimes more 
than 100 per cent of the cost of the 
expensive Arctic wells, a practice 
justified by dire predictions that 
the world was running out of oil 
and gas.

Schemes were hatched for mas­
sive pipelines to the top of the 
world, or a system of ice-breaking 
tankers or even giant submarines 
to get the oil to southern markets.

The energy industry is still wait­
ing for the payoff on Arctic explo­
ration. Panarctic spent nearly $1 
billion, and saw only one trial shi­
pload of oil from its Bent Horn 
well on Cameron Island in 1985.

A major shortcoming of Quest is 
that Kennedy doesn’t let the prin­
cipals speak in their own words. 
And much of the narrative will 
appeal strictly to corporate finance 
junkies.

Kennedy takes a chatty, insider’s 
approach to Panarctic’s boardroom 
manoeuvring. It’s like eavesdrop­
ping on some very informed cock­
tail party chatter — interesting, 
but not always comprehensible.

What may redeem the book for 
the average reader are its descrip­
tions of the struggle to “make 
hole” in the harsh Arctic environ­
ment that strains men and 
machines. Kennedy can make 
these efforts sound romantic — the 
effort, for example, to simply 
move hundreds of tonnes of drilling 
equipment to well locations by air­
craft and barge.

NEW LINE CINEMA, HERON COMMUNICATIONS, INC and SMART E6G PICTURES Present A ROBERT SHAYE Production 
A RENNY HARLIN Rim ♦ROBERT ENGIUND in ‘A NIGHTMARE ON ELM STREET 4: THE DREAM MASTER*

Story by WILLIAM KOTZWINKLE and BRIAN HELGELAND ♦ Screenplay by BRIAN HELGELANO and SCOTT PIERCE 
Produced by ROBERT SHAYE and RACHEL TALALAY ♦ Directed by RENNY HARLIN
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STARTS FRIDAY
B.C. WARNING: Frequent gory violence, 

occasional nudity & very coarse language.

SHOWTIMES: 7:15 & 9:00 p.m. ( 5 ® ? ^

J
W A G E R S  
C A S I N O

Blackjack — Roulette 
A t H o lid a y  Inn  
4 4 4  G eorge St. 

A u g u s t  1 6 ,  1 7 ,  1 8  
Willow River C o n n . Assoc.

Lie. # 6 6 7 1 1

F o r in form ation  cail 
5 6 1*24 21  o r 5 6 1 -0 4 4 4

S u p e r  L i b e r a l  R u l e s !

O P E N  7  D A Y S  A  

W E E K  6  p . m . - 2  a . m .

C in e p l e x  O d e o n
THEATRES

I T  D O E S N ’T  T A K E  L O N G  

T O  C O M E  B A C K  W H E R E  

Y O U  C A M E  F R O M !

A  v is it  to  B a r k e rv il le  m a k e s  a  
le g e n d a r y  d a y  o r  w e e k e n d  tr ip !

S h o p  a t  o u r  l o c a l  m e r c h a n t s ,  p a n  f o r  g o l d ,  
v i s i t  o n e  o f  o u r  f i n e  r e s t a u r a n t s ,  h a v e  y o u r  
p i c t u r e  t a k e n  a t  L o u i s  B l a n c ’s P h o t o g r a p h i c  
G a l l e r y  f o r  a  l a s t i n g  m o m e n t o  o f  y o u r  v i s i t .

**THURSDAY, AUGUST 25th at 
ST. SAVIOUR’S CHURCH 8:00 p.m.

T h e  C h u r c h  I n s t i t u t e  C o n c e r t  f e a t u r i n g  m u s i c a l  
p r e s e n t a t i o n s  f r o m  t h e  1 8 6 0 ’s  a n d  ‘ 7 0 ’s .

Come back to Barkerville, just for the fun of it!

A FAMILY SEASON PASS IS ONLY $10.

18701s Gold Rush Town
For additional information 

call 994-3332
f

T A K E  TH IS  TEST A N D  T A K E

O N AD VEK TIS IN G
If you have ever used the information 
provided by any of these sources, give 
yourself a checkmark beside it.

□  help wanted listings
□  business cards
□  winning lottery numbers ads
□  yellow pages
□  weekly food special ads
□  sports events listings
□  clothing sale ads
□  real estate signs
□  travel and airline ads
□  radio jingles for restaurants
□  subway posters
□  health and beauty aid commercials
□  ads for special exhibitions

□  paid political announcements
□  energy conservation messages
□  public service ads for charities 

and foundations
□  entertainment listings
□  car commercials
□  recipe ads i
□  garage sale signs
□  furniture sale ads
□  Sunday service listings
□  direct mail circulars
□  household products commercials
□  department store catalogues
□  real estate classifieds
□  movie theatre signs
□  community notice boards
□  trademen’s services listings

□  auction announcements
□  ads for college courses
□  bank rate posters
□  store window sale signs

Find your total checkmarks to see 
what part advertising plays in your 
daily life.

Advertising is:
0-4............an occasional reference
5-9............a handy and useful tool
10-14........ a frequentiy used guide
15 and over... an essential service

P 0 R Y 0 U R  I N F O R M A T I O N  I T ’S  A D V E R T I S I N G
CANADIAN ADVERTISING FOUNDATION


