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Mother Earth goes big time

t was just an average
day in Edwin’s life.
He was sitting around
contemplating  the
next album for his
I Mother Earth, when
suddenly he was struck with
a turn of events that made
him feel like a six-year-old
might if he were told he had
been made manager of the
candy store. Even now, right
through the telephone, you
can hear the grin on his face.

It started with a phone
from Alex Lifeson’s
(guitar player for Rush)
manager. Alex was making
a solo album and would
Edwin like to sing on it?

“I pulled the phone away
and just looked at it,” Edwin
(no last name supplied)
says. “Phone Alex Lifeson!
I was shaking so I did my
deep breathing exercises to
relax and build up my confi-
dence. When we did hook
up it was like we’d known
each other for a long time. It
was totally unexpected for
me. I expected some bit of a
rock star attitude, some bit
of a real control freak, but it
was not like that at all. He
was so accommodating and
relaxed.”

The rock star attitude is
what one might expect from
Edwin himself. He’s the
front man for one of the
most internationally suc-
cessful Canadian bands in
the last four years, and one
that’s got a lot of industry
connection. Their  first

band,

album, produced by Guns ‘n
Roses producer Mike Clink,

sold well over 100,000
copies in the States, and
stamped them firmly on the
tour circuit here in Canada.
But Edwin doesn’t cop any
status at all and he’s
ishingly gregarious.

“For me personally it
(the “Victor’ project with
Lifeson) was a huge grow-
ing experience,” he con-
cedes. “It was a big confi-
dence builder for me. Not
cocky confidence, but sort
of a quiet exuberance -
‘Wow! I just did something
with Alex Lifeson!””

I Mother Earth was start-
ing to work on their new
album - the recently
released ‘Scenery & Fish’ -
at the same time. Edwin had
to reign in his enthusiasm.

“I didn’t want to come
into the band and go ‘Alex
this, and Alex that.” I didn’t
want to do that. The band

aston-

didn’t need that sort of atti-
tude from me, but I don’t
think I could hide it at times,
I was so excited inside.”
Now the band has the
new album out and initial
sales are very fast.
'Scenery & Fish' has just
been released in Europe,
and a U.S. release is com-
ing soon. It was the States,
in fact, that signed the
band first, even though
Canadian companies were
given first dibs. I Mother
Earth was a live act around

Toronto for a couple of

years, and it wasn’t work-
ing for them. So they made
a demo, bought some
stamps, and the rest is
recent history.

“As soon as we did the
demo everything changed,”
says Edwin. “Our manage-
ment sent it to every Cana-
dian record company but
also every American record
company. The Canadian

Edwin:
‘As soon
b as we did
the demo
every-
thing
changed.’

ones said ‘I don’t get it.” The
Americans said ‘Holy (crap)
we have to see this band,
you have to set up a show!”
We had 13 record compa-
nies interested in checking
us out. Instead of doing 13
different shows, we invited
all 13 to one big show so
they could look across the
room and say ‘Oh no,
they’re interested too.” In
retrospect it was a nice posi-
tion to be in, but at the time
it was nerve-wracking -
you’re whole career riding
on one show!”

The next thing you know,
the four of them are in LA
working on a major release,
Edwin is taking lessons
from Axel Rose’s vocal
coach (in opera technique!),
and the band wagon is
becoming a wagon train. It
wheels into the Generator
on Tuesday night (May 28)
with opening guests The
Killjoys.

Kids have

healthy
image of
their city

For the second year in a
row elementary students
in Prince George have cre-
ated their version of a PG
city map. “Kidsmap” is an
initiative that is tied to the
recent Healthy Communi-
ties week. Greg Halseth,

an assistant professor of

geography at UNBC,
organized this poster chal-
lenge.

“This does two things,”
says Mr. Halseth. “It gives
kids a chance to convey
their image of a healthy
Prince George. The other
important thing it does is
get college and university
faculty into the schools so
the students can see that
we’re not strange.

“Besides, it’s a heck of
a lot of fun to meet the
kids and see what they
come up with.”

Halseth, and other
geography faculty from
the two post-secondary
facilities in the city, went
into six schools to talk to
about 250 kids about the
poster challenge. Their
mission was to talk to the
students about maps in
general, healthy commu-
nities in general, and then
focus them on Prince
George in particular. The
kids then let their pencil
crayons do the talking.
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1st Prize:  $3,000 Cash

2nd Prize

3rd Prize

Helicopters Inc.
ath Prize
5th Prize.

« The Prince George Citizen

* Prince George This Week

« Dr. Frankiin D. Lo/Dr. Robert W. Elliot

* United Native Nations

* Deborah Batten

« All Hit Country 620 CJCI

* The Royal Bank

+ Peat Marwick Thore

+B.C. Rail

* 550 CKPG

Pick up your ducks today at.

* Mr. G (All locations)

« Al Hit Country CJCI/CIRX
The Max FM94

* 550 CKPG Kickin Country

All Proceeds to Prince George

CHILD DEVELOPMENT CENTRE
® 1687 Strathcona
@

9) Prince George

Show you care
563-7168 Help a Child

Wauna Buy

7th Annual Great Northern

July 1, 1996
S 2l
W === Fort George Park

Weekend Getaway 1o Vancouver - Courtesy of Central Mountain
Air and The Coast Plaza at Stanley Park
1/2 Hour Helicopter Tour - Courtesy of Northern Mountain

Alarm Package - Courtesy of Alarm Force
Table Top “Big Boy” Propane Barbecue - Courtesy of BC Gas

CORPORATE FLOCK OWNERS

a Duck?
RACE

CANADA DAY

« Kickin Country CKKN

« Arby's Restaurant

« Barton Insurance

« Centurion Fitness

« The Max FM94

« Good Moming Prince George
« The Prince George Free Press
*FMC of Canada Ltd

« Prince George Motors

* Reimer Crane Rentals

Call the CDC for Your
* Family Flocks *

* 34 Ducks for $100.00 «
CORPORATE FLOCK???
Be a Corporate Flock
Owner...$250 will buy
you 85 chances to win.
Businesses wishing to
purchase a flock, please

call Kim 563-7168

Buying a New Home?
Look for
“The Sign of Trust.”

Home Builders'

Association
NEW ) HOME
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x

Call today for your personal
copy of the 1996 P.G.H.B.A
member directory

563-3306

Prince George services the lar-
gest rural trading area in all
of B.C

Every week thousands of your
potential customers that live in
Prince George's rural trading
area, sit down and plan what
they are going to buy and
where they will make their
purchases

How do you reach these
potential customers before
they start to shop?

Advertise in one or more
Cariboo Community News-
papers.

/ LAKES DISTRICT NEWS

Burns Lake, Topley,
Southbank, Francois Lake,
Taksie Lake

v/ HOUSTON TODAY

Houston, Granisle, Topley

/ SMITHERS INTERIOR
NEWS

Smithers, Telkwa,
Kitwanga, Hazelton(s),
Topley

+/ TERRACE STANDARD

Terrace, Thornhill

v/ SKEENA MARKET PLACE
Terrace, Kitimat, Thornhill,
Cedarvale, The
Hazelton(s), Dease Lk,
Kemano, Stewart,
Meziadin Jet

v/ 100 MILE FREE
PRESS

100 Mile, Clinton, 108 Mile,
103 Mile, Lone Butte,
Bridge Lake, Lac La
Hache, 70 Mile House,
Green Lake

v/ WILLIAMS LAKE
TRIBUNE

Williams Lake, Horsefly,
Likely, McLeese Lake,
Alexis Creek, Anahim Lake,
Bella Coola,

Lac La Hache

v/ WILLIAMS LAKE
WEEKENDER

Williams Lake, Horsefly,
Likely, McLeese Lake,
Alexis Creek, Anahim Lake,
Bella Coola, Lac La Hache

v/ QUESNEL CARIB0O
OBSERVER

Quesnel, Hixon, Nazko,
Wells, Barkerville,
Alexandria, Marguirite

v/ QUESNEL CITY-WIDE

Quesnel, Hixon, Nazko,
Wells, Barkerville,
Alexandra, Marguirite

v/ OMINECA EXPRESS
BUGLE

Vanderhoof, Fort Fraser,
Fraser Lake

v/ CALEDONIA COURIER

Fort St. James

v/ THE TIMES
Mackenzie, MclLeod Lake,
Powder King

v/ VALLEY SENTINEL
Valemount, McBride, Téte
Jaune, Dunster, Blue River,
Mount Robson, Crescent
Spur & Dome Creek

To advertise in one or

more of the above
Cariboo newspapers,
call

Terry Hamilton
in Prince George at

564-0005

Cariboo Press Newspapers




