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Proud to offer bargains

Liquidation World sells brand name products with a story

By DAVID PLUG

Free Press staff writer

When a store like Con-
sumers  Distributing  in
Spruceland Mall is closed
down, liquidators close in to
buy the
remaining stock

Because storeowners often
equate liquidators with bank-
ruptcy or bad news, liquida-
tors are sometimes referred to
as the of the retail
industry.

Darren Gillespie confesses
the term is accurate.

“We're ambulance-
chasers, no two ways about it.
If a truck of goods flipped
over on the way to a store,
we'd be says Mr.
Gillespie, Liquidation
World’s western operations
manager. But not all of the
items on sale at Thursday’s
grand opening will be from
insurance claims or bankrupt-
cies. As vultures, liquidators
play a role in the retail indus-
try’s food-chain because they
handle
stores can't sell.

“We pick up the goods that
have fallen through the cracks

and dispose of

“vultures”

there,”

goods that standard

; -y WA . * g 5 3
Gillespie: ‘Our biggest challenge is we’re on the second floor and to get people

to know it’'s worth it coming up here to see us.’ Swane Miis/Free Press

of normal distribution - like if

a trucker shows up with a
delivery a day late and the
goods are rejected. We'll take
care of stuff like that,” says

Darren, the 33-year-old son of
Dale Gillespie, the founder of

Liquidation World.

One of the chain’s mottoes
is “brand-name, brand-new
merchandise that has a story
behind it.”
example of boxes of laundry

Darren cites an

soap left over after the manu-
facturer changed its packag-
ing to bags

The 30 employees here

will find working as a liquida-
tor more exciting than stan-
dard retail, he says, because
there’s always unexpected
merchandise coming in,

“Everyday is like Christ-
mas, you don’t know each day
if the truck will bring peanut
butter, pickles or perfume,”
says Mr. Gillespie.

The growth of Liquida-
tion World has made it seem
like Christmas for investors,
too. When
figured
times

stock watchers
that troubled
normal retailers

out
for

meant more (‘PPOI'IUHIIIL‘\

for Liquidation World, its
shares on the Toronto Stock
Exchange quadrupled in
value over a one-year
period, rising from about $3
in April of last year to
$12.50 last March.

Despite its size and suc-
cess elsewhere, Mr. Gille-
spie is keenly aware that
Liquidation World has the
same problem all down-
town retailers face - con-

vincing shoppers that
there’s enough of a bar-
gain to make the trip

downtown.

TCBA boss happy to see The Brick

The public gets its first
see what
Brick and
World
made inside the old Zellers
building.

chance today to
renovations The

Liquidation have

The two chain stores open
their doors today. Together,
they for over
100,000 square feet of retail
space and 200 parking spots.

Having two such major

combine

retailers means much to the
cause of the
downtown says the
the Town Centre
Business Association.

revitalizing
core,
head of

“It means a lot to us
because it’s been said for a
time that major
retailer will locate in down-
town, not just in Prince
George but everywhere else
100,” says Ted Coole. “The

long no

Brick’s success will be a
mode! for other major retail-
ers to come here.”

Not all downtown mer-
chants are happy to see so
much competition coming
their way. Mr. Coole has
heard that kind of talk from
quarters but says
growth is inevitable and it’s
better to have the big
drawing customers down-

some

stores

Boss?

town rather than out to the
malls.

“Prince George is grow-
ing and will attract more
major retailers so we have to
learn to be more competitive
and take advantage of the
increased traffic,” says Mr.
Coole. “Our marketing has
to become more creative.
We have to in order to sur-
vive.”

Just testing. If you answered ‘yes’, perhaps you have what it takes

call Jack Graham, District Manager, at 960-2512 or fax 562-5725
or Chris Kitchen, District Manager, at 960-2506 or fax 562-5725.

to be a Husky dealer. If you're a career-oriented, independent
businessperson, let’s talk. We provide full training and support;
you provide ambition, leadership, and a capital investment.

A location is available in Prince George.

For information and applications,

MONEY
CONCEPTS

TOP 50
INTERNATIONAL
EQUITY FUNDS

Ranked by 5 Year Returns * Eligible for Foreign

Content Portion of RRSP

Source: Globe HySales * Data as of 07/31/96
Net Assets and Expense Ratio based on most recently

reported data

YIO 3MIH 1YR 3R SYR 10YR
Fund Name RIN RIN RTN AVGRTN AVGRTN AVGRTN
Trimark Fund 305% -459% 5.29% 17.52% 19.80% 14.97%
Templeton Intemational Stock 682% -070% 7.94% 1670% 18.16%
Saxon World Growth 622% -519% 458% 1680% 17.82% 1287%
Trimark Select Growth Fund 246% -507% 380% 1524% 17.79%
Sceptre International Fund 658% -363% 649% 1291% 17.17%
Templeton Growth Fund Ltd. 465% -174% 502% 1369%  16.11% 12.08%
MD Growth Fund 562% -198% B45% 1409% 1544% 11.40%
Cundill Value Fund 664% -023% 10.04% 1474% 1540% 11.68%
Templeton Global Smaller Companies 8.14% -121%  855% 1554%  1527%
Canada Life U.S. & Int. Equity $-34 595% -349% B40% 1386% 1478% 1234%
Fidelity International Portfolio 430% -222% T29% 11.94%  1323%
National Lite Global Equities Fund 385% -288% 7.35% 11.39%  13.06%
Capstone Int. Investment Trust 1467% 143% 1760% 1306%  1292%
Mawer World Investment Fund 443% -204% 479% 1219%  1268%
Comerstone Global Fund 453% -223% 862% 139%%  1264%
Fonds Desjardins Intemational 2% 429% 653% 1210%  1264%
investors Growth Portiolio Fund 453% 215% 921% 11.58%  1260%
Atlas Global Equity Fund 229% -460% 288% 10.15% 1207%
Investors North American Growth 300% -370% 475% 1004% 1189% 11.50%
Dynamic International Fund 1303% 1.38% 10.10%  966% 1183% 671%
Empire Interational Fund 391% 429% 288% 10.14%  11.74%
C.\. Global Fund 575% -154% 482%  820% 1166% 855%
BP! Global Equity Fund 295% -242% 82%% 1230% 11.40%  868%
C.1. Sector Giobal Fund 546% -167% 432% 791%  11.39%
Investors Global Fund 521% -185% 9.10% 1287% 11.21%
Investors Special Fund 262% -445%  3.06% 663% 11.13% 1137%
Scotia Excelsior Intl Fund 221% 417% 190%  873% 1074% 771%
ADMAX intemational Fund 504% -1020% 561%  7.95%  1059%
Universal World Equity Fund IN% 430% 39%% 1121% 1048% 7.92%
United Global Growth Fund 109% 626% 092% 627% 1033%  335%
CIBC Global Equity Fund 261% -316% 4.04% M%  10.08%
Universal Americas Fund 800% -146% 6.04%  618% 1001%  9.07%
Laurentian Intemational Fund Ltd 03%% 49%0% 146% 881% 1000% 793%
BP! International Equity Fund 492% -154% 564%  8.94% 984%
Altamira Global Oiversified Fund 624% -367% 10.90% 1099%  968% 213%
Laurentian Commonwealth Fund Lid  -0.47% -393%  214%  756%  954% 9%
Mackenzie Sentinel Global Fund 132% -438% 336% 103™%  953%
Ontario Teachers Group Global 137% 4S70% 373% B81%  9.48%
Guardian Global Equity Fund ‘A’ 590% -344% 821% 1231% 941%  483%
Spectrum Int! Equity Fund D' 130% 457% 284%  740%  9.07%
Special Opportunities Fund 1774%  676% 1528% 11.02% 89%
Cambridge Americas Fund (Sagit) ~ 863%  5390% 7.70%  462%  855%
United Global Equity Fund 082% -565% 7% 66T%  BSI%
General Trust of Canada It 142% -500% -176% 648%  BM%
Canada Trust Everest Noth American  0.52%  -3.72%  264%  306%  7.77%  572%
Canada Trust Everest it Equity 458% 295% 453%  743%  7.26%
Oynamic Global Millennia Fund 1872% 527% 2%588%  506%  642%
Orbit World Fund 214% 63T% 685% 062%  413%
Cambridge Global Fund (Sagi) 4A3% 2B79% -1763% -261%  392%  457%
GBC International Growth Fund 34™%  290%  190%  220%  390%




