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I t  f i g u r e s :  h e a l t h y  l i f e s t y l e s  w a y  o f  l i f e

Physical fitness b e cam e  a tren d  in the 
1980s, and  has co n tin u e d  to 
increase in p op u la rity  th ro u g h o u t 
the  1990s. Fitness fac ilities are co n tin u 
a lly ex p an d in g  to m eet th e  needs of the ir 
g ro w in g  m em bersh ip .

The P rince  G e o rg e  Fam ily  "Y "  is no 
exception , as m em b ersh ip  has increased  
by over 500 per cen t in the  past seven 
years.

In recen t years the  " Y "  has exp an d ed  
to offer aquafit classes, w a lk in g  clubs, 
sports clin ics, ch ild ren 's  activ ities , m as
sage th e rap y  and  ch ild m in d in g . These 
services ensure  th a t th e  Y M C A  caters to 
the needs of all m em b ers  of th e  co m m u 
nity and  fulfills the ir m ission o f "e n c o u r 
ag ing and  su p p o rtin g  a b a lan ced  
app roach  to  d e ve lo p m en t in spirit, m ind

and b o d y ."
Kate Ramsay, the Y M C A 's  kinesiologist, 

works w ith  ind iv idua ls  h op in g  to beg in  a 
fitness routine, h e lp ing  them  to realize 
their goals and  ensu ring  th a t these goals 
are realistic. As Kate finds tha t w o m en  
tend  to  be m ore  in tim ida ted  b y  the  gym , 
she a ttem pts to  g ive  them  fitness op tions 
w h ich  a llo w  th em  to w o rk  a t the ir ow n  
pace, in a co m fo rtab le  en v iro n m en t.

"S ta rt in g  is th e  hardest part of ge tt in g  
in shape. Th e  key is to  stay consistent, be 
persistent, and  co m m it to  yo u r goal.
Then  yo u  w ill feel resu lts ."

Kate also d iscusses nu trition  w ith  her 
clients, h av in g  th em  recogn ize  the ir poor 
eating  habits.

"M o s t  p eop le  see them selves as 
hea lth ie r and  m ore  active  than  th e y  are, I

try  to  steer them  to the right track, to 
give suggestions th ey  can  w ork  w ith " .

As m ore  than half of the  Prince  
G eo rg e  YM C A 's  m em bers are fem ale , the 
"Y "  caters to the sligh tly  d iffe ren t ex p e c 
ta tions of its fem ale  m em bers.

"W o m e n  are co n ce rn ed  ab o u t the ir 
health , th ey  p a rtic ipa te  for ca rd io vascu la r 
fitness, strength  co n d ition in g , to n in g , 
and  w e ig h t loss. W o m e n  also pay  high 
atten tio n  to co n ven ien ce , c lean liness 
and friend liness of the  fac ility  th a t th ey  
choose to  use ."

These factors have  led th e  "Y "  to  
increase the ca rd io vascu la r eq u ip m en t 
and range of ae rob ic classes ava ilab le  to  
m em bers, g iv ing  m ore  w o m e n  the  fac ili
ties, varia tion  in p rog ram in g , an d  co n ve 
n ience  th e y  are  seeking.

Soc ie ty 's  g rad u a lly  ch a n g in g  a ttitud e  
tow ard s  the  co n n ec tio n  b e tw e e n  hea lth  
and  b eau ty  have  increased  th e  n u m b er of 
yo u n g  p eop le  in vo lved  in fitness p ro 
gram s. T w en ty  o n e  per ce n t of " Y "  m e m 
bers are students and  yo u th .

M an y  of these are  p rep arin g  th e m 
selves for the ir a th le tic  pursu its, bu ild ing  
strength  and  co n d itio n in g . O th ers  use 
th e  "Y "  to  im p ro ve  the ir hea lth  and  self 
co n fid en ce .

In o rd er to co ve r  m em b ersh ip  costs, 
students can  vo lu n tee r, c o m p le tin g  jan i
to ria l and  cle rica l tasks in o rd e r to  earn 
the ir fitness tim e.

Th rough  th e  p rog ram s and  services 
th ey  p rovide , th e  P r in ce  G e o rg e  Fam ily  
" Y "  w orks to  su p p o rt co m m u n ity  and 
ind iv id ua l d eve lo p m en t.
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E x cellen ce
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much more than a job.
It is a fam ily  project and has been 
fo r over 30 years. D iane Van H orlick  
involved her daughters in the day to 
day operations o f her business early 
in their lives. Paula and L isa  began 
as children learning to engrave 
trophies and by the time they were 
teenagers they were serving 
customers. “ I f  it wasn’ t for our 
daughters, we would not have been

able to handle the volume o f our 
business.” says Diane.

Paula and L isa  grew up watching 
their parents work. They admired 
their parents perseverance and knew 
they wanted to fo llow  in their 
footsteps. “We have great respect for 
our parents and their total dedication 
to this business. Out o f that loyalty 
we wanted to help our parents 
achieve their dream.” says Lisa.

V ai) Y lorlick’s
T ro p h y  &  G if t  H o u s e

As the market has changed in our city  so have the Van Horlicks. “ In order to 
respond to customer requests, we know we had to change with the times. We 
started focusing on custom awards 
geared to our northern lifestyle like 
pulp art, watches, fish ing rods and 
binoculars.” says Paula.

Their ability to change with the times 
is one reason for the longevity o f Van 
H o rlick ’s Trophy and G ift House - 
one o f the oldest businesses in the 
city. Yet the fam ily ’s dedication to 
customer service has always been 
essential to their success. “We never 
walk away from anything. We w ill 
stay up all night to get an order 
done.” Paula explains.

It was this dedication that won the 
Van H o rlick ’s the prestigious Retailer 
o f the Year award in 1998 from the 
Prince George Chamber o f 
Commerce.
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