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My first year as the Editor-in-Chief of
The Confluence has come an gone in
what seems like a flash. As a nice start
to the new year, I felt that I should do
another article detailing the plan for
the magazine in the coming 2019-2020

year.

My biggest focus of the last year has
been consistent with the message I
set in April 2018. The goal being that
I wanted to raise the profile of the
magazine and bring it to places that
it’s never reached prior. Maintaining
a positive journalistic integrity is cru-
cial to building our brand, and I feel
that we have done a great job in doing
just that. I have learned a lot through-
out the last 12 months, and I look
forward to putting together a valuable
brand all of us.

Starting May 2019, The Confluence will
be moving to being hosted and the
CNCSU website, with articles being
published as standalone peices that
can be cited easily by students in the
future. Having student work online is
an effort to reach a broader audience
across more than just the CNC cam-
pus. One of the things I have always
had a challenge with is how to effec-



